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abstract

This study aims to know how to improve the quality of banking service by applying
innovation for a catalog of all dimensions (concrete aspects, reliability, responsiveness, safety,
empathy) at the gulf bank Algeria. and collected data to study through an interview and field
visit with the marketing manager of gulf bank Algeria.

Through this study, innovation was addressed as a means to improve the quality of banking
services and to know their contribution to improving the effectiveness of the bank under study
and the difference of the most important challenges and difficulties faced by the bank, where

there is a strong correlation between innovation marketing and quality banking service
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